Eat More Apples™

An industry wide initiative to increase fresh apple
consumption in the US market.
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Consumers in the US are eating more Fresh Produce per capita.
2000 to 2022 (in pounds)
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Source(s): Economic Research Service; US Department of Agriculture



Fresh Apple consumption per capita in the US is declining.
2000/01 to 2022/23 (in pounds)
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« Consumption has fluctuated from high of 19.2 Ibs. (2016/17) to low of 15.3 lbs. (2010/11)
« Crop volumes, exportability, competitive category volume/pricing all play a role as well.

Source(s): Economic Research Service; US Department of Agriculture




Household Buying Trends on Fresh Produce

% HH Buying: Fresh Fruit 2023 % HH Buying: Fresh Fruit 2024
Bananas | < 6% Bananas | s 1%
serries | 2. serries | ¢ | 7
[ Apples | 77.0% ooles - N 755 |
Grapes | /3. 7% Grapes |, 2.7 %
Melons | G 7-4% Melons | S:.0%
Avocados [ -7 Avocado [ 55
Mandarins - | 5. Mandarins - | 5.7
oranges |G 2o 0% Peach/Nectarine/Plum || NN ;s 5%
Peach/Nectarine/Plum | /.5 Oranges | /.5
Mixed Fruit || T 16.9% cherries | N 0.2

« US Households buying fresh apples have declined -1.7% over the past year.

331 mil 131 mil 98.6 mil 32.4 mil 2.3 mil

Total US population Total US HH Total USHH purchasing Total USHH NOT purchasing

Total USHH we lost YO
apples apples




Of the 46 items

included 1n our
analysis, these 12 fruits
and vegetables were
the most contaminated

. . . Strawberries
with pesticides.

are banned In Europe.

LEARN MORE

02
Spinach

Spinach is packed with nutrients - but also EU

banned pesticides

The average American eats about eight pounds of fresh strawberries a year - and with them, dozens

of pesticides, including chemicals that have been linked to cancer and reproductive damage, or that

03
Kale, collard & mustard greens

More than half of kale samples tainted by

possibly cancer-causing pesticide

Peaches

Peaches pack a punch when it comes to

pesticide contamination

06
Pears

Pears among the most pesticide-contaminated

fruit in EWG’s Dirty Dozen™

07

Nectarines

08
Apples

Apples doused with chemical after harvest

09
Bell and hot peppers

10

Cherries

50;3 2

a7 N

TO
e %

Blueberries
Blueberri¢s back gt the Dirty
Dozen™, with traces of several

toxic pesticides

12

Green beans

Green beans join the Dirty Dozen™, tainted by a

pesticide EPA banned over 10 years ago






Apples are yummy
unless they’ve been
cursed. Warning: Do
not eat talking food.




Per Capita Consumption of Fresh Fruit in The United States
From 2000 to 2022 (in pounds)
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Source(s): Economic Research Service; US Department of Agriculture



Grower Assessment funded national marketing campaigns.

AvOCados ./ .
Méx 1ICO watern%lon org POtat:,‘

AVAVAVATVAY

ALWAYS GOOD

Mission: Mission: Mission:

Build a brand. Grow Make watermelon an everyday Strengthen demand for

demand. healthy choice. potatoes.

$0.025 per 1# of $0.03/100# paid by both $0.03/100#

avocados that cross the handlers and producers =

US border. $0.06/100# Annual Budget: $22.3M
« Marketing $9.8M

Annual Budget: $80M Annual Budget: $4 M Large, establlshed retail footprint.
* Flat to declining consumption.

Framed as “unhealthy”.
« Targeted by Dirty Dozen.
Retail Commodity = Dollars + Margin



Who is talking to US consumers about apples?

Sales and Marketing Desks
 Excellent content and innovation.
 Lackscale

 Focus on proprietary varieties.

State Level Commissions
 Regional + Export Focused.

National Level Commissions
« Government relations + Food Safety




Apples are the #2 consumed Fresh Fruit in the US.
2022-2023

Per capita consumption in pounds*

0 5 10 15 20 25 30

Bananas : : : : : 26.62

‘ Apples E E . s
Avocados 5 9.2?2 é
Grapes 5 | 8.64
Pineapples E 8.15 E
Oranges** 5 768
Strawberries 5 762
Lemons 473
Pears 260
Peaches*** 1.94

Cherries 0.99

| Source(s): Economic Research Service; US Department of Agriculture




Drivers of Fresh Food Consumption Among Consumers in the
U.S. in 2023

Personal health and wellness benefits are the #2 driver for
consumers decision making on what fresh foods to buy.

40%

Share of responses
a1
S
>

30%

20%

10%

0%
Price Personal health & wellness Convenience Food waste

Description: In the U.S., 93 percent of consumers reported that price was a driver for purchasing fresh food. Consumers alsocommonly reported that personal health and wellness

was an important driver for fresh food purchases that year. Read more | Note(s): United States; July 2023; 2,000*; *The source used a survey approach that was designed to
approximate US census demographics. Read more | Source(s): Deloitte




Consumers' Definitions of Healthy Food in the United States in 2024

Apples are a perfect fit for 10 out of 13 consumer definitions of a “healthy food”.

Share of respondents

0% 5% 10% 15% 20% 25% 30% 35%
‘ Fresh
Good source of protein
Low in sugar
6 Good source of nutrients (e.g., potassium, vitamin D) 32%
‘ Contains fruits or vegetables (or includes these ingredients) : : : : : 27% '
Low Sodium 25% -
6 Natural . - . . B 26%
‘ Limited or no artificial ingredients orpreservatives 25%
Minimal or no processing [ 25%
‘ Good source of fiber 2?4%
Low in total fat | 20% :
Good source of healthy fats (e.g., monounsaturated or polyunsaturated fats) 20%
Organic 19%

40%

39%

37%

37%

Description: In 2024, about 39 percent of respondents in the United States that the term ""fresh™ best defines healthy food to them. This was the most frequently chosen

45%

definition. The term "low in sugar'’ was the third most frequently chosen definition for healthy foods, with nearly 37 percent of respondents choosing this definition. Read more |
Note(s): United States; March 23 to April 4, 2024; 3,000 respondents; 18-80 years | Source(s): Greenwald & Associates; IFIC




Per Capita Consumption in lbs.

16 Ibs. 33 Ibs.
USA EUROPE
10% Increase 33lbs per capita
1.6 1bs. x 33T mil 17 1bs. x 331 mil
13.2 million bushels 141 million bushels
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EU: https://www.cbi.eu/market-information/fresh-fruit-vegetables/apples/market-
potential#:~:text=With%20nearly%2025%20kg%20per,European%20average%200f%2015.4%20kg.



https://www.statista.com/statistics/257167/per-capita-consumption-of-fresh-apples-in-the-us/

Apple Consumption Program Overview
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Goal Funding Tactics
Collaborative consumer No additional grower lift. Consumer Led
marketing campaign + Shopper Targeted
focused on driving :
frosh annle Explore grants, private
reshapple sector and secondary Paid Digital, Social Media,
consumption in the . Infl
partner investments. nriuencer partners

domestic market.

Retail Platform Activations —
no “pay to play” features or ads.
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Soluble and Insoluble Fiber
5 grams of fiber/20% daily value

<Gut Health>

TLower Cholesterol

@eigbt LOD

Prebiotics

Quercetin

HO

Lower Inflammation

@st Immu@

Lower Cholesterol

<Heart Health

Fight Diseases
Mental Health

Apples are 85% water
Natural Electrolytes
Blood Sugar Control
Clean Energy - 100 calories
Vitamin C

Magnesium




GLP-1’s are changing consumer food purchases (Ozempic, Wegovy)

OBSERVED PATTERNS 6 MONTHS POST ADOPTION:

1. Reduce grocery spending: Approx. 6% on average + 9% in higher $ households

DECREASED spending

on calorie dense, processed
items and an 11% decline

in savory snacks

INCREASED spending
on nutrient-dense

purchases —yogurt and
FRESH PRODUCE.

2. Reduced away-from-home spending at limited-service established like fast food lﬁ' = s
and coffee shops.

3. Reductions at breakfast and especially during dinner times.

Source: The No-Hunger Games: How GLP-1 Medication Adoption is Changing Consumer Food Purchases, Cornell SC Johnson
College of Business, Dec. 2024
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. Industry Partnerships

Shopper Insights
Objective and KPIs

Wellness

Quality

Retail Partnerships
Funding <

Sustainability

Pilot Program: Winter 2024/25

* Founding Member by Invitation Only
* Establish Proof of Concept

* Target Audience

* Clear KPIs

* Agency RFPs

* National Campaign Fund-Raising
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How can you help?

Founding Grower Partners

Show your support

Sign the “Letter of Support” Clalifsttia

Idaho

Share your logo as a partner of the campaign.
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